
Rural Electrification 
Program: A different 
approach to CSR

Rural Electrification: a win-win combination

Brussels, January 2007

Alvaro Ponce Plaza

Corporate Social Responsibility 
Manager



REC: A different approach to CSR

Discovering Isofoton
History 
Main Figures 
Commercial Presence 

Isofotón is the leader in the development of Solar Energy technology for 
sustainable energy solutions. and is globally committed to Society and 
the Environment.

The company is comprised of 100% Spanish capital and know-how, and 
focuses its manufacturing activity on both solar technologies: 
Photovoltaic and Thermal, from its headquarters in Spain. 

Isofotón is born in 1981 , in Malaga, where for the first time a 
manufacturing process of silicon solar cells was established.

In 1985, we consolidated our activities in Solar Energy by incorporating 
the manufacturing of solar thermal collectors.

In 2006 our new factory was inaugurated in the Andalucía Technology 
Park with a productive surface of more than 28.000 m2.
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History
Main Figures
Commercial Presence 

Since 1997, we have achieved sustained sales revenue growth

Our manufacturing and production figures in 2006 positioned us amongst 
the leading companies in the sector. Production plans for 2007 are as 
follows :
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Isofoton’s employment evolution has follow the same path

History
Main Figures
Commercial Presence 
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History 
Main Figures 
Commercial Presence

• Subsidiaries and Project Offices

• Isofotón China
• Isoequinoccial (Ecuador)
• Isofotón North America (USA)
• Isofotón Italy 
• Isofotón Gemany
• Isofotón Maroc
• Isotecsol (Dominican Republic)
• Isofotón SA Branch in Bolivia
• Senegal Office
• Isofotón Algeria

• Commercial presence in more than 60 countries

REC: A different approach to CSR

Discovering Isofoton

Brussels – January 2008

Rural Electrification: a win-win combination



Technology EcologyMankind

Isofoton is present in the major markets around the World. In Spain, Isofoton is the leader of the 
solar sector, while in Europe being the second largest manufacturer, and tenth at the global level.
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“Isofotón, is the world technological leader in the development of solar energy solutions, that 
contribute to the wellbeing of humankind”

.. a real energy option for developed 

countries, ..

.. An opotunity to gain acces to quality of 
live, technology and progress in developing 
countries.

OUR MISSION 
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Rural Electrification Program



San Jose – November 2007

Electronics & Communications Infrastructure Conference

It is contribution of the private sectors to sustai nable 
development 

Social Environment Finance

Corporate HH.RR.

What do we understand as CSR?
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Corporate Social Responsibility
Structure and Dynamic 
Fundacion Energia Solidaria

ORGANIZATIONAL DIMENSION
Systems of policies, codes and 
procedures
Organic structure for CSR 
management.

ECONOMIC DIMENSION
-Ethics
-Transparency
-Economic - financial accounts

RELATION DIMENSION
Employees
Vlients
Chain of value
Others

ENVIRONMENTAL 
DIMENSION
From a process perspective 
From a product perspective

CSR POSITIONING
CSR Commitments (Global Compact, GRI…) 
Participation in other associations or 
alliances.

CSR COMMUNICATION
Internal 
External

CORPORATE SOCIAL
RESPONSIBILITY

SOCIAL DIMENSION
Impact of ordinary activities in the 
community
Social action, employees, products, 
services, philanthropy, etc…
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Objective: to raise awareness among public figures from public administration 
and institutions, both national and international, public organizations, 
universities, opinion leaders, and the public in general about the advantages 
and opportunities that stem from the development of Rural Electricity using 
Solar Energy.

RAISING AWARENESS AND DISSEMINATION OF INFORMATION

DEVELOPMENT OF FINANCED PROJECTS

DEVELOPMENT OF NON-PROFIT PROJECTS (ENERGY SOLIDARI TY 
FOUNDATION)

Objective: to promote, develop, and execute financed projects as contribution to 
international efforts to fight poverty, creating a wealth of experiences that 
guarantee sustainability and the continual improvement of projects.

Objective: to develop Rural Electrification of projects for especially vulnerable 
populations, supporting the development of fundamental services aligned with the 
Millennium Development Goals (above education and wealth).

PER 
ISOFOTÓN

PRESENCE IN EMERGING MARKETS

Objective: to strengthen the international network of subsidiaries and branches 
to guarantee Isofoton´s presence in the future Rural Electrification market.

Corporate Social Responsibility
Structure and Dynamic
Fundacion Energia Solidaria
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Corporate Social Responsibility
Structure and Dynamic
Fundacion Energia Solidaria

RAISING AWARENESS AND DISSEMINATION

DEVELOPMENT 
OF FINANCED 
PROJECTS

DEVELOPMENT 
OF  NON-PROFIT 

PROJECTS

PRESENCE IN 
EMERGING 
MARKETS

GROWING DYNAMIC
Programme dimension and its impact on society
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Corporate Social Responsibility
Structure and Dynamic 
Fundacion Energia Solidaria

It was created in 2005 by the Isofoton’s
employees.

94.000 � where the raise funds for projects in 
2007.

170 members (1/4 of the employees)

The funds are destine to rural electrification proj ects in developing countries in 
collaboration with local NGOs.

The foundation has been active in 
Ecuador, Morocco and the Dominican 
Republic.

New innovative financial schemes: CO2 
compensation.

Volunteer oportunity for Isofoton’s
employees.
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Corporate Social Responsibility
Structure and Dynamic 
Fundacion Energia Solidaria

Esmeraldas, ECUADOR
Electrification of three schools
Computers where donated
In collaboration with Union Local de Rio Verde, loc al NGO.

Dajabón y Santiago Rodríguez, 
REPUBLICA DOMINICANA

Installation of a water pump systems
Electrification of a school
In collaboration with FUDECO, local NGO.
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live, technology and progress in developing 
countries.

OUR MISSION 

Brussels – January 2008

Rural Electrification: a win-win combination



REC: A different approach to CSR

Rural Electrification Program

Brussels – January 2008

Rural Electrification: a win-win combination

Corporate Social Responsibility
Structure and Dynamic 
Fundacion Energia Solidaria

ORGANIZATIONAL DIMENSION
Systems of policies, codes and 
procedures
Organic structure for CSR 
management.

ECONOMIC DIMENSION
-Ethics
-Transparency
-Economic - financial accounts

RELATION DIMENSION
Employees
Vlients
Chain of value
Others

ENVIRONMENTAL 
DIMENSION
From a process perspective 
From a product perspective

CSR POSITIONING
CSR Commitments (Global Compact, GRI…) 
Participation in other associations or 
alliances.

CSR COMMUNICATION
Internal 
External

CORPORATE SOCIAL
RESPONSIBILITY

SOCIAL DIMENSION
Impact of ordinary activities in the 
community
Social action, employees, products, 
services, philanthropy, etc…



Thank you for your attention!!!


